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★Group Interviewing 
 This chapter refers to Group Interviewing, which is a qualitative data gathering technique relied on the systematic questioning of several individuals at the same time in a formal or informal setting. This technique has been usually associated with marketing research, but today this is used in a considerable extent, such as political, sociological research. In these research, the term focus group was coined to apply to a situation where the researcher ask very specific questions about a topic after having completed considerable research, and this form is generally used for all group interviews. 
 Group Interview takes different forms, depending on the interviewer’s purpose for examination. For example, brainstorming interviews can be little structured form and in this form the direction from the interviewer can be little. In the investigation of marketing focus groups, on the other hand, the form can be structured and the role of interviewer can be very prominent and directive. 
 The table 4.1 shows the dimensions of each type of group interviews. For example,   
 The skills that are required to conduct the group interview are not significantly different from those needed for the individual interview, but the group interview has some problems not found in the individual interview, because of the group dynamics that are present. For instance, to ensure the fullest coverage of the topic, the interviewer must obtain responses from the entire group.  Group interviews, on the other hand, have some advantages over individual interviewers in that they are relatively inexpensive to conduct and often produce rich data. 
★The Beliefs about Language Learning of Beginning University Foreign Language Students 
ELAINE K. HORWITZ
( The Modern Language Journal, 1988)
Summary of this article
The purpose of this article was to sensitize teachers and researchers to the variety of beliefs students hold and to the possible consequences of specific beliefs for second language learning and instruction. The interesting point was, to determine the prevalence of certain common beliefs about language learning on beginners, a variety of participants (German, French, and Spanish) are selected, which previous articles on beliefs did not deal with. Participants were divided into three groups depending on their nations, and The Beliefs About Language Learning Inventory (BALLI) was developed to asses student opinions on a variety of issues and controversies related to language learning, which was based on the results from free-recall protocols of students, teachers and educators. As results, this survey found, though the participants were beginners, the definite preconceived notions among them and the similarity of beliefs among different target languages groups, therefore advocated the necessity of teacher’s understanding learner beliefs about language learning to help them more effective learning in the classroom.   
The reason I chose this paper
In the class of SLA, I have learned the hypothesis on interlanguage system or how this system develops through communication with native speaker, but I have not studied well about internal feelings for learning second language acquisition, though understanding of this leads to know student expectations of, commitment to, success in and satisfaction with the language classroom and also to be useful for planning the language learning task in the classroom., therefore, I read this article for the classroom assignment. 
Review on the use of interviews 
The assessment database, BALLI, was, I think, highly elaborated, as it had been developed based on the results from free-recall protocols of students, teachers, educators and given the number of participants, the adaption of this structured questions was very appropriate.  (Although some could find weak points about this way, I could not find negative factors for my poor competence to read article critically).
